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Contact Information
Terms of Payment

The Philadelphia Inquirer / Philadelphia Daily News
Published by Philadelphia Media Network (PMN)
801 Market Street, Suite 300, Philadelphia, PA 19107
215-854-5450

The Advertising Checking Bureau, Inc.
AP/Ad Send (Address to: PAPHQ)

U.S. POSTAL SERVICE MAIL AND PACKAGES
The Philadelphia Inquirer/The Philadelphia Daily News
P.O. Box 8263, Philadelphia, PA 19107
Attn: General Advertising Department

SPECIAL CARRIER MAIL AND PACKAGES
The Philadelphia Inquirer/The Philadelphia Daily News
801 Market Street, Suite 300, Philadelphia, PA 19107
Special Carrier mail and packages will be accepted by front
security desk from 8am to 5pm Monday through Friday

FOR GENERAL AND RETAIL ADVERTISING INFORMATION
Please call 215-854-5450 or fax 610-292-6151

CONTACT
advertisingrequests@phillynews.com

SR. VICE PRESIDENT, SALES & MARKETING
Fred Groser

215-854-5505 // FGroser@philly.com

VICE PRESIDENT NATIONAL/DIGITAL ADVERTISING
Dan Sarko
215-854-2243 /| DSarko@philly.com

VICE PRESIDENT OF LOCAL ADVERTISING
Tony Cuffie

215-854-5542 |/ TCuffie@philly.com
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ALL RATES ARE NET / TERMS OF PAYMENT

All general rates are net of agency commissions. All bills are due and
payable (net) within 15 days after the last day of the calendar month in
which the advertising is published. We may, at our option, request that
bills be paid weekly and require payment within seven days. Delinquent
accounts are subject to reasonable collection charges.

If payment is not made in accordance with these terms,

Philadelphia Media Network may refuse to insert further advertising, and
all bills will become due and payable immediately. Cash discounts are
not offered.

If a check is dishonored by the maker’s bank, a returned check fee of
$25.00 per check will be charged. Advertiser agrees to pay any federal,
state and local taxes imposed on the transaction. If no claim has been
made on a payment made by an advertiser within two years, it shall be
deemed to have been paid to Philadelphia Media Network for services
rendered.

Philadelphia Media Network will provide advertisers a PIN number to
verify publication of ads via the Internet. Tearsheets will no longer be
provided without additional charges. Contact your sales representative
for details.



Policy

APPROVAL

In order to maintain the integrity of our publications,

all advertising is subject to approval and acceptance by

The Philadelphia Inquirer/The Philadelphia Daily News.

We have the right to reject/cancel any advertisement at any
time, even if it was acknowledged and accepted for publication.

COPYRIGHT

Advertiser agrees that the advertisement as it appears in

The Philadelphia Inquirer/The Philadelphia Daily News/

Philly.com will become the property of PMN and hereby assigns all ownership
interest in the advertisement, under the Copyright Act or otherwise, to PMN.
Unless otherwise notified by PMN, advertiser is granted a license to place the
ads in other media. Advertiser authorizes PMN to bring suit in its discretion
and at its expense for any unauthorized use, reproduction, display or
distribution of the advertisement as it appears in The Philadelphia Inquirer/
The Philadelphia Daily News or for

its unauthorized alteration.

MEASUREMENT

When placing your order for advertising, please be sure to designate the
width in columns and the depth in inches. We will publish and bill you for the
exact space you order (subject to the retail minimum depth requirements).

The measurement is made from cut-off rule to cut-off rule.
PMN may change the width of the columns in its newspapers
from time to time, for any reason, including but not limited
to a redesign of its newspapers, or changes in industry-
standard specifications.

GENERAL RATES APPLY

General rates apply to all display advertising of manufacturers, distributors,
and wholesalers of products or services, to the display advertising of
insurance, magazine, and newspaper publishers, public policy, public utilities,
TV, radio, and communication companies, technology, transportation
(airlines, land and airfreight, bus lines,

railroads, transportation rental companies, cruise lines, etc.), and the retail
business of manufacturers, distributors, and wholesalers of products or
services.
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General rates apply to the display advertising of advertising agencies,
associations, stock brokers and other financial services. Road shows,
lectures, seminars, circus, concerts, hotel showroom sales and other
applicable advertising of a transient nature is charged at the open general
rate, full or part run.

LIABILITY AND ERROR ALLOWANCES

The advertiser and/or advertising agency assumes liability for all content
(including, but not limited to, text and illustrations) of advertisements
published, and also assumes responsibility for payment of all costs, expenses
(including attorney’s fees), liabilities and damages arising therefrom against
PMN.

PMN will not be liable for failure to publish any advertising for any reason
including, but not limited to, strikes, labor disputes, government action, acts
of God, war, fire, riots, breakdown of equipment, or any other circumstances.
Under no circumstances will PMN be liable for consequential damages of any
kind (including actual or consequential damages) or for errors of any kind in
an advertisement, including those errors caused by it, except for the cost of
the space occupied by the error.

Claims for error allowances must be made within 15 days after the
advertisement’s insertion and will be granted on the basis
of the first insertion only.

Any claims or other legal action brought against PMN by the advertiser or the
advertising agency shall be brought only in

the United States Court for the Eastern District of Pennsylvania

or the Philadelphia County Court of Common Pleas.

Pennsylvania law shall govern.

Advertiser agrees to indemnify, defend and hold harmless PMN, together
with PMN’s affiliates, and their respective owners, partners, members,
directors, officers, employees, agents and assigns (each, an "PMN Party”),
from and against any and all damages, claims, demands and expenses
(including but not limited to attorneys fees) brought against or incurred by
any PMN Party arising out of or in connection with the publication of
Advertiser’s advertising by or through PMN and/or its publications.
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Policy

DISCLOSURE
Any references to PMN shall be construed as Philadelphia Media Network,
LLC, which does business under the name PMN.

AGENCY AND ADVERTISER ORDERS

Advertisements that bear resemblance to news or editorial matter must be
labeled as “Advertisement” above every other column and test to be set in
sans serif font. Any orders received that contain rates different from the
current published rates will be considered clerical errors. Due to the daily
volume of advertising, we are unable to notify you of rate differences before
your advertisement is published. All orders, cancellations and corrections
must be provided in writing. Disclaimer of liability clauses in orders or
contracts from advertisers or advertising agencies shall be deemed void.

RATE REVISIONS

We reserve the right to revise advertising rates, terms and policies at any
time. Contract advertisers, or their agencies, will be given 30 days’ notice in
writing of rate revisions. All advertisements scheduled to run on Thanksgiving
Day will be billed at the rate applicable to Sunday Editions.

PRINTING MATERIAL

We are not responsible for the return of advertising material unless return
delivery instructions and adequate postage are received with the material.
Under no circumstances will PMN be liable for damages of any kind (including
actual and consequential damages) in the event of damage to such
advertising material.

POSITION REQUESTS

You may request positioning on any page; however, all decisions regarding
positions remain at our option and are not guaranteed. We cannot
acknowledge any claim for an adjustment, a refund, or a reinsertion due to
the position in which an advertisement has been published.

CONTRACTS

To be eligible for contract rates, you must sign an advertising agreement
prepared by PMN. Other than as specifically described in this rate book, no
other discounts or rebates shall apply.

If you use less than the spending level specified in the contract, you will be
obliged to pay for the space used, at the rate earned, based on the applicable
schedule. If you incur such short rate charges or if PMN reasonably believes
you will incur such short rate charges, PMN may bill, at its discretion, its good-
faith estimate of the short rate charges on a monthly basis.

We do not back-date contracts beyond a 30-day period.
“Rerun” or “make good” space will not be counted toward fulfillment of
advertising contract requirements.

Contracts are not transferable or assignable in whole or in
part without the prior written consent of PMN.

A transfer includes any change of control in which the shareholders or
partners of an advertiser as of the date of

the contract no longer exercise control over at least 50.1%

of the advertiser, based on stock ownership or otherwise.

Advertisements accepted and printed after a transfer or assignment shall not
signify the consent of PMN to the transfer

or assignment and shall be billed at the non-contract rates in effect at
insertion.
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Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on combined 1 week reach for print properties and their welbsites; Television based on early news 5pm-7pm
cume; Greater Philadelphia Newspapers includes Bucks Co Courier Times, Doylestown Intelligencer; Burlington Co Times



No other property provides the vast reach

PHILADELPHIA MEDIA NETWORK

INntfo the region across multiple platforms e S O it com

8.4MM

THE INQUIRER AND DAILY NEWS PHILLY.COM DESKTOP PHILLY.COM MOBILE

unduplicated, loyal brand users
across each platform each month!
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= 1.1MM read the Sundoy Inquirer = 2.8MM monthly Unique Visitors = 3.9MM monthly Unique Visitors
(570,187 Daily) = Average Household Income: $109,522 = 23.0MM monthly Page Views

= 256,779 read the Daily News = Average Age: 42 = 64% HHI of $75,000 or more

= Avg. Household Income: $81,910 = 56% Male / 44% Female = 48% Male / 52% Female

= Average Age: 51 = 13.2 Average Minutes per Visitor = 38% of Visitors are Age 35 or less

= 47% Male / 53% Female

Monthly Readers of

Average Monthly Unique
The Inquirer & Daily News

Average Monthly Unique
Visitors on Philly.com

Visitors on Mobile

'Combined print and digital unduplicated audience 6
Source: Scarborough 2015 R1; Base: Philadelphia DMA; comScore Media Metrix & Mobile Metrix Feb-Apr 2015; reflects browser access only
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The long-trusted voice of the region

EAGLES AT FALCONS | MONDAY AT 7:10 P.M. TV: ESPN, PHL17 | SPORTS, SECTION D

DEEP COVERAGE #%.

Can Byron Maxwell stop Atlanta’s Julio Jones? Q

w ip&l[ahel iluq ‘1(?( Total Readership 570,187 1.067.128

Hinner o/ 20 Pennsylvania 462,980 847,834

TODAY’S L'7%) ) MONDAY SEPTEMBER 14, 2015 | Fil3 PHILLYINGURER | CITY & SUBLRBS | C | $1

(rermany halts flow of mlgrants New Jersey 102,017 204,028

The overwhelmed country will begin enforcing emergency border-control measures. Men 47. 4% 44, 8%

Daily Sunday

By Laura King refugees are enduring desperate  reaches. INSIDE
ANGELES TINES hardships. Germany's intention to_ begin en-
BERLIN — Beleaguéred Germany  Buroge for wecks has becn con- forcing emergenty bondéscontrol | » German
announced Sunday that it would tem-  vulsed by the largest mass movement  measures was announced at a news | Chancellor
porarily stop free entrance for asy- of people since World War II, with conference by Thomas de Maiziere, Angela Merkel's Wo m e n 52 67 5 5 27
Tum-seekers. the crisis building refugees and mi- the interior minister, though he pro. | pragmatic style . o . o
The decision is likely to exacerbate grants on the move arrived at covet.  vided no details. A day carlier, as | hasnt changed,
bottlenecks at other European fron- ~ed northern destinations. More every many as 14,000 people poured in to © but perception
MISS GEORGIA tiers 1o the south and cast, where day enter a “pipeline” beginning in  Munich.

tens of thousands of migrants and Greece, in Europe’s southeastern See MIGRANTS on A8 softened. A8.
CLAIMS CROWN Average Age 52.6 53.8
Pageant’s chairman
apologizes to

Vanessa Williams. MOSES MALONE | 1955-2015

T Average HHI $84,892 $87,301

I Toswe ‘Chairman Of the Boards’ Married 52.3% 56.7%

The former 76ers center
and famed rebounder

led the team to ts last Single/Widowed/

NBA title in 1983.

e Divorced/Separated

The 76ers were practicing
for the start of the 1983 play-
offs when coach Billy Cun-
Own hom 77.6% 78.3%
Malone in front of reporters
and asked him: “How do you n o e M ° M °
think the playoffs will go?”
“Fo, fo, fo,” Mr. Malone re-
portedly replied in regard to

o pomes e S College Graduate or

three series to sweep the play-

offs and win the NBA champi- 38 . 9 ;O 3 7 . 570
e wers actually needed more

one more game to go all the
way, but the words uttered by
Mr. Malone became a perma-

47.7% 43.3%

-
DJOKOVIC
WINS OPEN

SPORTS | D3

B NATION+WORLD
Clinton, Trump
virtually even
The two are separated by

only a few points in a poll
of registered voters. A6

B LOCAL NEWS

nent part of the lexicon in . .
:::Il:(egolslll:ilshes g’g"ﬂig';f;fhﬂé:ﬁh,: Presence of Children: 1+ 22.6% 28.8%

and other stars of the city's
last NBA title team.

Mr. Malone, one of the
greatest rebounders in NBA
history who was brought n to

Senate race is drawing
national attention from
parties and their allies. B1

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average issue audience



Philadelphia’s heartbeat with the attifude |GGG
that makes this city unique v LD s

G philly_cgm * AN EDITION OF The Philadelphia Inquirer $1.25 in some locations outside the metropolitan area Da“
BACK TO SCHOOL PAGES 3-6 | DID RECKLESS TAXI KILL PAIR? PAGE 2 Y
= ADELPHIA $ Total Readership 256,779
l | L TUESDAY Pennsylvania 237,730
sl \ New Jersey 18,359
Men 64.1%
DN AGENDA 0 0 A
UR . Women 35.9%
' = /& OF Average Age 46.9
AVERA
A PAGE 66 Average HHI $64,648
! g @5 l:
B ] \. &9 Married 38.0%
‘ Single/Widowed/ Divorced/
b2 : ' Separated 62.0%
z o : . Own home 72.1%
> - College Graduate or more 19.7%
A
’ Presence of Children: 1+ 45.5%

FAST FORECAST
More weather, Page 2

FELLAH

AN AUTO GROLP
RN LM ZCIN 1501 COTTMAN AVE, PILADELPHIA
LR V2N 1 NORTH BISHOP AVE, SPRINGFIELD

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average issue audience



Award-winning news and commentary

by leaders in every field

Tuesciy, September 15, 2018 Signin | Register | @ | § | W | &
| Philadelphia, PA phlllyocom
76 NBC10 First Alert Weather
The Inquirer | DALY NEWS

News Sports Entertainment Business Opinion Food Lifestyle Health More v

more to

about passion

the arts excitement
in philly. | / P delivered

to YOU.

the Artsin
Philadelphia
Byko How the rich steal

parking spots from you Blatstain polsed to buy Showboat

NJ man dies after driving off boat ramp

Philly.com Blogs

City's payroll: NJ lottery falls
Top-earning jobs  $136 million
& who has them short

HIGH CHEESE Latest Video
Papelbon trashes former Phillies
teammates
TREOING
Watch: Rocky returns in latest

e ‘Creed’ trailer

Main Line Joe Casey leaves B N

teachers protest SEPTA in best Critics decry hospital insurance

no contract shape ever alliance

= ¢
BREAKING NEWE

ynews Obits  Polities Papal visit

Source: Scarborough, 2015 R1; Base: Philadelphia DMA;
comScore Media Metrix; multi-platform Feb — Apr 2015
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Unique Visitors (Avg. Month)

6.4MM

Page Views (Avg. Month)

65MM

Men

55.6%

Women

44.4%

Average Age

42

Average HHI

$109,522

Married

60.3%

Single/Widowed/Divorced/
Separated

39.7%

Own home

71.6%

College Graduate or more

49.9%

Presence of Children: 1+

51.2%




Retail Advertising Net Rates

The Philadelphia Inquirer The Yuguiver (IR philly ®com
Daily News

FULL RUN INCH RATES PART RUN INCH RATES
(BLACK & WHITE) (BLACK & WHITE)

SUNDAY INQUIRER | DAILY INQUIRER
SUNDAY INQUIRER | DAILY INQUIRER DAILY NEWS ““

$0 0 $225 $136 $42 $0 0 $180 $ 54 $108 $32
$ 50,000 8x $ 205 $124 $ 38 $ 50,000 8x $ 164 $ 50 $100 $ 30
$ 100,000 16x $185 $112 $34 $ 100,000 16x $148 $ 44 $ 90 $26
$ 250,000 26x $170 $102 $32 $ 250,000 26x $136 $ 40 $82 $24
$ 500,000 48x $155 $94 $28 $ 500,000 48x $124 $ 38 $76 $22

FULL RUN INCH RATES' PART RUN INCH RATES'
(COLOR) (COLOR)

SUNDAY INQUIRER | DAILY INQUIRER
SUNDAY INQUIRER | DAILY INQUIRER DAILY NEWS

$0 0 $56 $ 34 $10 $0 0 $ 46 $14 $28 $8
$ 50,000 8x $ 52 $32 $10 $ 50,000 8x $ 42 $12 $26 $8
$ 100,000 16x $ 46 $28 $8 $ 100,000 16x $38 $12 $22 $6
$ 250,000 26x $ 42 $26 $8 $ 250,000 26x $34 $10 $20 $6
$ 500,000 48x $38 $24 $8 $ 500,000 48x $32 $10 $ 20 $6

1) Capped at half page.

10



