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The Philadelphia Inquirer / Philadelphia Daily News  
Published by Philadelphia Media Network (PMN) 

801 Market Street, Suite 300, Philadelphia, PA 19107 
215-854-5450 

 
The Advertising Checking Bureau, Inc.  

AP/Ad Send (Address to: PAPHQ) 
   
 

U.S. POSTAL SERVICE MAIL AND PACKAGES  
The Philadelphia Inquirer/The Philadelphia Daily News  

P.O. Box 8263, Philadelphia, PA 19107 
Attn: General Advertising Department  

 
 SPECIAL CARRIER MAIL AND PACKAGES  

The Philadelphia Inquirer/The Philadelphia Daily News  
801 Market Street, Suite 300, Philadelphia, PA 19107  

Special Carrier mail and packages will be accepted by front 
 security desk from 8am to 5pm Monday through Friday 

 
 

FOR GENERAL AND RETAIL ADVERTISING INFORMATION 
Please call 215-854-5450 or fax  610-292-6151 

 
CONTACT 

advertisingrequests@phillynews.com 
 

SR. VICE PRESIDENT, SALES & MARKETING 
Fred Groser  

215-854-5505 // FGroser@philly.com 
 

VICE PRESIDENT NATIONAL/DIGITAL ADVERTISING 
Dan Sarko 

215-854-2243 // DSarko@philly.com 
 

VICE PRESIDENT OF LOCAL ADVERTISING 
Tony Cuffie 

215-854-5542 // TCuffie@philly.com 

ALL RATES ARE NET / TERMS OF PAYMENT  
 
All general rates are net of agency commissions. All bills are due and 
payable (net) within 15 days after the last day of the calendar month in 
which the advertising is published. We may, at our option, request that 
bills be paid weekly and require payment within seven days. Delinquent 
accounts are subject to reasonable collection charges. 
 
If payment is not made in accordance with these terms,  
Philadelphia Media Network may refuse to insert further advertising, and 
all bills will become due and payable immediately. Cash discounts are 
not offered. 
 
If a check is dishonored by the maker’s bank, a returned check fee of 
$25.00 per check will be charged. Advertiser agrees to pay any federal, 
state and local taxes imposed on the transaction. If no claim has been 
made on a payment made by an advertiser within two years, it shall be 
deemed to have been paid to Philadelphia Media Network  for services 
rendered. 
 
Philadelphia Media Network will provide advertisers a PIN number to 
verify publication of ads via the Internet. Tearsheets will no longer be 
provided without additional charges. Contact your sales representative 
for details. 
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APPROVAL	  	  
In	  order	  to	  maintain	  the	  integrity	  of	  our	  publica5ons,	  	  
all	  adver5sing	  is	  subject	  to	  approval	  and	  acceptance	  by	  	  
The	  Philadelphia	  Inquirer/The	  Philadelphia	  Daily	  News.	  	  
We	  have	  the	  right	  to	  reject/cancel	  any	  adver5sement	  at	  any	  	  
5me,	  even	  if	  it	  was	  acknowledged	  and	  accepted	  for	  publica5on.	  	  
	  	  
COPYRIGHT	  	  
Adver5ser	  agrees	  that	  the	  adver5sement	  as	  it	  appears	  in	  	  
The	  Philadelphia	  Inquirer/The	  Philadelphia	  Daily	  News/	  
Philly.com	  will	  become	  the	  property	  of	  PMN	  and	  hereby	  assigns	  all	  ownership	  
interest	  in	  the	  adver5sement,	  under	  the	  Copyright	  Act	  or	  otherwise,	  to	  PMN.	  
Unless	  otherwise	  no5fied	  by	  PMN,	  adver5ser	  is	  granted	  a	  license	  to	  place	  the	  
ads	  in	  other	  media.	  Adver5ser	  authorizes	  PMN	  to	  bring	  suit	  in	  its	  discre5on	  
and	  at	  its	  expense	  for	  any	  unauthorized	  use,	  reproduc5on,	  display	  or	  
distribu5on	  of	  the	  adver5sement	  as	  it	  appears	  in	  The	  Philadelphia	  Inquirer/
The	  Philadelphia	  Daily	  News	  or	  for	  	  
its	  unauthorized	  altera5on.	  	  
	  	  
MEASUREMENT	  	  
When	  placing	  your	  order	  for	  adver5sing,	  please	  be	  sure	  to	  designate	  the	  
width	  in	  columns	  and	  the	  depth	  in	  inches.	  We	  will	  publish	  and	  bill	  you	  for	  the	  
exact	  space	  you	  order	  (subject	  to	  the	  retail	  minimum	  depth	  requirements).	  
	  	  
The	  measurement	  is	  made	  from	  cut-‐off	  rule	  to	  cut-‐off	  rule.	  	  
PMN	  may	  change	  the	  width	  of	  the	  columns	  in	  its	  newspapers	  	  
from	  5me	  to	  5me,	  for	  any	  reason,	  including	  but	  not	  limited	  	  
to	  a	  redesign	  of	  its	  newspapers,	  or	  changes	  in	  industry-‐	  
standard	  specifica5ons.	  	  
	  	  
GENERAL	  RATES	  APPLY	  	  
General	  rates	  apply	  to	  all	  display	  adver5sing	  of	  manufacturers,	  distributors,	  
and	  wholesalers	  of	  products	  or	  services,	  to	  the	  display	  adver5sing	  of	  
insurance,	  magazine,	  and	  newspaper	  publishers,	  public	  policy,	  public	  u5li5es,	  
TV,	  radio,	  and	  communica5on	  companies,	  technology,	  transporta5on	  
(airlines,	  land	  and	  airfreight,	  bus	  lines,	  	  
railroads,	  transporta5on	  rental	  companies,	  cruise	  lines,	  etc.),	  and	  the	  retail	  
business	  of	  manufacturers,	  distributors,	  and	  wholesalers	  of	  products	  or	  
services.	  

General	  rates	  apply	  to	  the	  display	  adver5sing	  of	  adver5sing	  agencies,	  
associa5ons,	  stock	  brokers	  and	  other	  financial	  services.	  Road	  shows,	  	  
lectures,	  seminars,	  circus,	  concerts,	  hotel	  showroom	  sales	  and	  other	  
applicable	  adver5sing	  of	  a	  transient	  nature	  is	  charged	  at	  the	  open	  general	  
rate,	  full	  or	  part	  run.	  	  	  
	  
LIABILITY	  AND	  ERROR	  ALLOWANCES	  	  
The	  adver5ser	  and/or	  adver5sing	  agency	  assumes	  liability	  for	  all	  content	  
(including,	  but	  not	  limited	  to,	  text	  and	  illustra5ons)	  of	  adver5sements	  
published,	  and	  also	  assumes	  responsibility	  for	  payment	  of	  all	  costs,	  expenses	  
(including	  aRorney’s	  fees),	  liabili5es	  and	  damages	  arising	  therefrom	  against	  
PMN.	  
	  	  
PMN	  will	  not	  be	  liable	  for	  failure	  to	  publish	  any	  adver5sing	  for	  any	  reason	  
including,	  but	  not	  limited	  to,	  strikes,	  labor	  disputes,	  government	  ac5on,	  acts	  
of	  God,	  war,	  fire,	  riots,	  breakdown	  of	  equipment,	  or	  any	  other	  circumstances.	  
Under	  no	  circumstances	  will	  PMN	  be	  liable	  for	  consequen5al	  damages	  of	  any	  
kind	  (including	  actual	  or	  consequen5al	  damages)	  or	  for	  errors	  of	  any	  kind	  in	  
an	  adver5sement,	  including	  those	  errors	  caused	  by	  it,	  except	  for	  the	  cost	  of	  
the	  space	  occupied	  by	  the	  error.	  
	  	  
Claims	  for	  error	  allowances	  must	  be	  made	  within	  15	  days	  aVer	  the	  
adver5sement’s	  inser5on	  and	  will	  be	  granted	  on	  the	  basis	  	  
of	  the	  first	  inser5on	  only.	  
	  	  
Any	  claims	  or	  other	  legal	  ac5on	  brought	  against	  PMN	  by	  the	  adver5ser	  or	  the	  
adver5sing	  agency	  shall	  be	  brought	  only	  in	  	  
the	  United	  States	  Court	  for	  the	  Eastern	  District	  of	  Pennsylvania	  	  
or	  the	  Philadelphia	  County	  Court	  of	  Common	  Pleas.	  	  
Pennsylvania	  law	  shall	  govern.	  	  
	  	  
Adver5ser	  agrees	  to	  indemnify,	  defend	  and	  hold	  harmless	  PMN,	  together	  
with	  PMN’s	  affiliates,	  and	  their	  respec5ve	  owners,	  partners,	  members,	  
directors,	  officers,	  employees,	  agents	  and	  assigns	  (each,	  an	  "PMN	  Party”),	  
from	  and	  against	  any	  and	  all	  damages,	  claims,	  demands	  and	  expenses	  
(including	  but	  not	  limited	  to	  aRorneys	  fees)	  brought	  against	  or	  incurred	  by	  
any	  PMN	  Party	  arising	  out	  of	  or	  in	  connec5on	  with	  the	  publica5on	  of	  
Adver5ser’s	  adver5sing	  by	  or	  through	  PMN	  and/or	  its	  publica5ons.	  
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DISCLOSURE	  
Any	  references	  to	  PMN	  shall	  be	  construed	  as	  Philadelphia	  Media	  Network,	  
LLC,	  which	  does	  business	  under	  the	  name	  PMN.	  
	  	  
AGENCY	  AND	  ADVERTISER	  ORDERS	  	  
Adver5sements	  that	  bear	  resemblance	  to	  news	  or	  editorial	  maRer	  must	  be	  
labeled	  as	  “Adver5sement”	  above	  every	  other	  column	  and	  test	  to	  be	  set	  in	  
sans	  serif	  font.	  Any	  orders	  received	  that	  contain	  rates	  different	  from	  the	  
current	  published	  rates	  will	  be	  considered	  clerical	  errors.	  Due	  to	  the	  daily	  
volume	  of	  adver5sing,	  we	  are	  unable	  to	  no5fy	  you	  of	  rate	  differences	  before	  
your	  adver5sement	  is	  published.	  All	  orders,	  cancella5ons	  and	  correc5ons	  
must	  be	  provided	  in	  wri5ng.	  Disclaimer	  of	  liability	  clauses	  in	  orders	  or	  
contracts	  from	  adver5sers	  or	  adver5sing	  agencies	  shall	  be	  deemed	  void.	  	  
	  
RATE	  REVISIONS	  	  
We	  reserve	  the	  right	  to	  revise	  adver5sing	  rates,	  terms	  and	  policies	  at	  any	  
5me.	  Contract	  adver5sers,	  or	  their	  agencies,	  will	  be	  given	  30	  days’	  no5ce	  in	  
wri5ng	  of	  rate	  revisions.	  All	  adver5sements	  scheduled	  to	  run	  on	  Thanksgiving	  
Day	  will	  be	  billed	  at	  the	  rate	  applicable	  to	  Sunday	  Edi5ons.	  	  
	  	  
PRINTING	  MATERIAL	  	  
We	  are	  not	  responsible	  for	  the	  return	  of	  adver5sing	  material	  unless	  return	  
delivery	  instruc5ons	  and	  adequate	  postage	  are	  received	  with	  the	  material.	  
Under	  no	  circumstances	  will	  PMN	  be	  liable	  for	  damages	  of	  any	  kind	  (including	  
actual	  and	  consequen5al	  damages)	  in	  the	  event	  of	  damage	  to	  such	  
adver5sing	  material.	  	  
	  	  
POSITION	  REQUESTS	  	  
You	  may	  request	  posi5oning	  on	  any	  page;	  however,	  all	  decisions	  regarding	  
posi5ons	  remain	  at	  our	  op5on	  and	  are	  not	  guaranteed.	  We	  cannot	  
acknowledge	  any	  claim	  for	  an	  adjustment,	  a	  refund,	  or	  a	  reinser5on	  due	  to	  
the	  posi5on	  in	  which	  an	  adver5sement	  has	  been	  published.	  	  
	  
	  

CONTRACTS	  	  
To	  be	  eligible	  for	  contract	  rates,	  you	  must	  sign	  an	  adver5sing	  agreement	  
prepared	  by	  PMN.	  Other	  than	  as	  specifically	  described	  in	  this	  rate	  book,	  no	  
other	  discounts	  or	  rebates	  shall	  apply.	  
	  	  
If	  you	  use	  less	  than	  the	  spending	  level	  specified	  in	  the	  contract,	  you	  will	  be	  
obliged	  to	  pay	  for	  the	  space	  used,	  at	  the	  rate	  earned,	  based	  on	  the	  applicable	  
schedule.	  If	  you	  incur	  such	  short	  rate	  charges	  or	  if	  PMN	  reasonably	  believes	  
you	  will	  incur	  such	  short	  rate	  charges,	  PMN	  may	  bill,	  at	  its	  discre5on,	  its	  good-‐
faith	  es5mate	  of	  the	  short	  rate	  charges	  on	  a	  monthly	  basis.	  
	  	  
We	  do	  not	  back-‐date	  contracts	  beyond	  a	  30-‐day	  period.	  	  
“Rerun”	  or	  “make	  good”	  space	  will	  not	  be	  counted	  toward	  fulfillment	  of	  
adver5sing	  contract	  requirements.	  
	  	  
Contracts	  are	  not	  transferable	  or	  assignable	  in	  whole	  or	  in	  	  
part	  without	  the	  prior	  wriRen	  consent	  of	  PMN.	  
	  	  
A	  transfer	  includes	  any	  change	  of	  control	  in	  which	  the	  shareholders	  or	  
partners	  of	  an	  adver5ser	  as	  of	  the	  date	  of	  
the	  contract	  no	  longer	  exercise	  control	  over	  at	  least	  50.1%	  	  
of	  the	  adver5ser,	  based	  on	  stock	  ownership	  or	  otherwise.	  
	  	  
Adver5sements	  accepted	  and	  printed	  aVer	  a	  transfer	  or	  assignment	  shall	  not	  
signify	  the	  consent	  of	  PMN	  to	  the	  transfer	  	  
or	  assignment	  and	  shall	  be	  billed	  at	  the	  non-‐contract	  rates	  in	  effect	  at	  
inser5on.	  



“Big Philly” reaches a larger audience than 
any other media property in the region 

Average Weekly Reach 
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Inquirer,	  Daily	  News	  &	  
Philly.com	  

6ABC.com	   WPVI	  TV	  (ABC)	   NBCPhiladelphia.com	   WCAU	  TV	  (NBC)	   KYW	  TV	  (CBS)	  	   Greater	  Philadelphia	  
Newspapers	  (GPN)	  INA	  

CBSPhilly.com/CBS3.com	  

Source: Scarborough, 2015 R1; Base: Philadelphia DMA 
Newspaper audience is based on combined 1 week reach for print properties and their websites; Television based on early news 5pm-7pm 
cume; Greater Philadelphia Newspapers includes Bucks Co Courier Times, Doylestown Intelligencer; Burlington Co Times 



2.8MM 
Average Monthly Unique 

Visitors on Philly.com 

§  1.1MM read the Sunday Inquirer       
  (570,187 Daily) 
§  256,779 read the Daily News 
§  Avg. Household Income: $81,910 
§  Average Age: 51 
§  47% Male / 53% Female 

1.9MM 
Monthly Readers of 

The Inquirer & Daily News 

3.9MM 
Average	  Monthly	  Unique	  

Visitors	  on	  Mobile	  

1Combined print and digital unduplicated audience 
Source: Scarborough 2015 R1; Base: Philadelphia DMA; comScore Media Metrix & Mobile Metrix Feb-Apr 2015; reflects browser access only 

§  2.8MM monthly Unique Visitors 
§  Average Household Income: $109,522 
§  Average Age: 42 
§  56% Male / 44% Female 
§  13.2 Average Minutes per Visitor 

THE INQUIRER AND DAILY NEWS PHILLY.COM DESKTOP PHILLY.COM MOBILE 

No other property provides the vast reach  
into the region across multiple platforms: 
 

§  3.9MM monthly Unique Visitors 
§  23.0MM monthly Page Views 
§  64% HHI of $75,000 or more 
§  48% Male / 52% Female 
§  38% of Visitors are Age 35 or less 

8.4MM unduplicated, loyal brand users 
across each platform each month1 
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No other property provides the vast reach 
into the region across multiple platforms 
 



The long-trusted voice of the region 

Daily Sunday 

Total Readership 570,187 1,067,128 

Pennsylvania 462,980 847,834 

New Jersey 102,017 204,028 

Men 47.4% 44.8% 

Women 52.6% 55.2% 

Average Age 52.6 53.8 

Average HHI $84,892 $87,301 

Married 52.3% 56.7% 

Single/Widowed/ 
Divorced/Separated 47.7% 43.3% 

Own home 77.6% 78.3% 

College Graduate or 
more 38.9% 37.5% 

Presence of Children: 1+ 22.6% 28.8% 

7 

WEATHER

High 77,
Low 58

AccuWeather report, D16
Tuesday 83 | 62
Wednesday 85 | 63
Thursday 86 | 64
Friday 86 | 67

Business ................................... C1
Comics ....................................... C6
Lotteries ................................ D16
Marketplace ........................... D14
Movies ...................................... C5
Obituaries ................................ B4
Opinion .................................. A14
Television ................................. C7

To advertise with us,
call 1-800-341-3413.
For a complete list of
Advertising Department
numbers, see the “Contact
Us” box on Page A4.

A NATION+WORLD

Clinton, Trump
virtually even
The two are separated by
only a few points in a poll
of registered voters. A6

yGerman
Chancellor
Angela Merkel’s
pragmatic style
hasn’t changed,
but perception
of her has
softened. A8.

DEEP COVERAGE
Can Byron Maxwell stop Atlanta’s Julio Jones?

EAGLESATFALCONS |MONDAYAT7:10 P.M. TV: ESPN, PHL17 | SPORTS, SECTIOND

INSIDEBy Laura King
LOS ANGELES TIMES

BERLIN — Beleaguered Germany
announced Sunday that it would tem-
porarily stop free entrance for asy-
lum-seekers.

The decision is likely to exacerbate
bottlenecks at other European fron-
tiers to the south and east, where
tens of thousands of migrants and

refugees are enduring desperate
hardships.

Europe for weeks has been con-
vulsed by the largest mass movement
of people since World War II, with
the crisis building refugees and mi-
grants on the move arrived at covet-
ed northern destinations. More every
day enter a “pipeline” beginning in
Greece, in Europe’s southeastern

reaches.
Germany’s intention to begin en-

forcing emergency border-control
measures was announced at a news
conference by Thomas de Maiziere,
the interior minister, though he pro-
vided no details. A day earlier, as
many as 14,000 people poured in to
Munich.

See MIGRANTS on A8

Germany halts flow of migrants

By Joe Juliano
INQUIRER STAFF WRITER

The 76ers were practicing
for the start of the 1983 play-
offs when coach Billy Cun-
ningham approached Moses
Malone in front of reporters
and asked him: “How do you
think the playoffs will go?”

“Fo, fo, fo,” Mr. Malone re-
portedly replied in regard to
how many games the Sixers
would need in each of the
three series to sweep the play-
offs and win the NBA champi-
onship.

The Sixers actually needed
one more game to go all the
way, but the words uttered by
Mr. Malone became a perma-
nent part of the lexicon in
Philadelphia and gave him
legendary status alongside Ju-
lius Erving, Maurice Cheeks
and other stars of the city’s
last NBA title team.

Mr. Malone, one of the
greatest rebounders in NBA
history who was brought in to
become the last missing
piece for the Sixers, died Sun-
day in his sleep at a hotel in

See MALONE on A2

The former 76ers center
and famed rebounder
led the team to its last
NBA title in 1983.

Former 76er and three-time NBA MVP, Moses Malone, 60, died Sunday. Malone was named the NBA Finals
MVP after leading the Sixers to a title in 1983. More coverage in Sports, Section D. Inquirer file photo

By Julia Terruso
INQUIRER STAFF WRITER

Gabrielle Bowes had a soccer
game Sunday morning, but
skipped it because the 9-year-
old’s father insisted the family at-
tend 10:30 Mass at St. Christo-
pher Catholic Church. He suggest-
ed everyone dress nicely, since
they would be bringing up the
gifts during Communion.

In the quiet final moments of
the Mass, Gabrielle sat in the last
pew with her sister Riley, 11,
brother Matthew, 12, and parents
Bernadette and Richard Bowes.
The monsignor asked parishio-

ners to stay for a final announce-
ment.

A family from their Somerton
church had been chosen to repre-
sent the Archdiocese of Philadel-
phia and greet Pope Francis when
he arrives at a private Philadel-
phia airport on Sept. 26.

That family would be the
Boweses.

Bernadette Bowes raised her
hands to her mouth, eyes wide
and filling with tears, as her chil-
dren exchanged beaming glances.
Richard — the only one who knew
what was coming — embraced his

See FAMILY on A11

“We feel very blessed, very grateful.”

Family chosen to greet pope

By Caitlin McCabe
INQUIRER STAFF WRITER

Stretching along either side of
Marcus Hook’s busy 10th Street,
nearly 800 acres of industrial ma-
chinery tower above the placid
waters of the Delaware River.

Inside the complex, hundreds
of construction workers bustle
every day, their hammering and
drilling echoing throughout the
otherwise-quiet town.

The sprawling facility in the
tiny Delaware County borough
of 2,400 wasn’t always this way:
Just three years ago, the com-
plex — once the site of Sunoco
Inc.’s oil refinery — sat largely
vacant, its smokestacks extin-
guished, and most of its more
than 500 workers long laid off.

For as long as residents can
remember, the refinery grounds
that long belonged to Sunoco
were not just a presence in the
borough. They defined it. Domi-
nating the municipality’s one
square mile of land, the refinery
shaped the lives of residents for
generations.

So when Sunoco abruptly an-
See MARCUS HOOK on A11

An oil town
turns to gas
for rebound
Marcus Hook’s refinery is
buzzing with a new fuel
these days, but dreams of
better times still linger.

The overwhelmed country will begin enforcing emergency border-control measures.

‘Chairman of the Boards’
MOSESMALONE | 1955-2015

yAretha Franklin will join
the lineup of artists
performing for Pope
Francis. A11.
yBroadcasting live: Temple
and Neumann University
students will cover the
pontiff’s visit. B1.

The Bowes family
— from left, Riley,
11; father
Richard; Matthew,
12; mother
Bernadette; and
Gabrielle, 9 —
with Msgr. Joseph
Garvin after
learning they
have been chosen
by the World
Meeting of
Families to greet
Pope Francis.
TOM GRALISH /

Staff Photographer

TODAY’S TOP
STORIES

A HEALTH

Changing brains
and behaviors
Penn psychologist Caryn
Lerman seeks ways to
combat risk factors for
cancer. A4

B LOCAL NEWS

Toomey launches
reelection bid
Senate race is drawing
national attention from
parties and their allies. B1

MISS GEORGIA
CLAIMS CROWN
Pageant’s chairman
apologizes to
VanessaWilliams.
MISS AMERICA | A3

TEMPLE’S
TIME TO SHINE
SPORTS | D1

DJOKOVIC
WINS OPEN
SPORTS | D3
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Philadelphia’s heartbeat with the attitude 
that makes this city unique 

Daily 

Total Readership 256,779 

Pennsylvania 237,730 

New Jersey 18,359 

Men 64.1% 

Women 35.9% 

Average Age 46.9 

Average HHI $64,648 

Married 38.0% 

Single/Widowed/ Divorced/
Separated 62.0% 

Own home 72.1% 

College Graduate or more 19.7% 

Presence of Children: 1+ 45.5% 
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CHANCEOFREIGN?

OUR 2015 EAGLES
FORECAST
KICKS OFF

OPENING-WEEK
COVERAGE

PAGE 66

YONG KIM / STAFF PHOTOGRAPHER

FAST FORECAST
More weather, Page 2

TUE 93/70

WED 93/73

THU 88/75

Sam
Bradford
and Darren
Sproles could
be poised for
a heckuva
season.

BACK TO SCHOOL PAGES 3-6 DID RECKLESS TAXI KILL PAIR? PAGE 2

DN AGENDA

YOUR TAXREFUNDHEADQUARTERS

See inside for more details »
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267-423-4713 SPRINGFIELD
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Award-winning news and commentary  
by leaders in every field 

Unique Visitors (Avg. Month) 6.4MM  

Page Views (Avg. Month) 65MM 

Men 55.6% 

Women 44.4% 

Average Age 42 

Average HHI $109,522 

Married 60.3% 

Single/Widowed/Divorced/ 
Separated 39.7% 

Own home 71.6% 

College Graduate or more 49.9% 

Presence of Children: 1+ 51.2% 

Source: Scarborough, 2015 R1; Base: Philadelphia DMA; 
comScore Media Metrix; multi-platform Feb – Apr 2015 
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Retail Advertising Net Rates 
The Philadelphia Inquirer 
Daily News 
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PART RUN INCH RATES
(BLACK & WHITE)

CONTRACT  
LEVEL FREQUENCY

SUNDAY INQUIRER DAILY INQUIRER

PA NJ PA NJ1

$ 0 0 $ 180 $ 54 $ 108 $ 32

$ 50,000 8x $ 164 $ 50 $ 100 $ 30

$ 100,000 16x $ 148 $ 44 $ 90 $ 26

$ 250,000 26x $ 136 $ 40 $ 82 $ 24

$ 500,000 48x $ 124 $ 38 $ 76 $ 22

FULL RUN INCH RATES
(BLACK & WHITE)

CONTRACT
LEVEL FREQUENCY SUNDAY INQUIRER DAILY INQUIRER DAILY NEWS

$ 0 0 $ 225 $ 136 $ 42

$ 50,000 8x $ 205 $ 124 $ 38

$ 100,000 16x $ 185 $ 112 $ 34

$ 250,000 26x $ 170 $ 102 $ 32

$ 500,000 48x $ 155 $ 94 $ 28

FULL RUN INCH RATES1

(COLOR)

CONTRACT
LEVEL FREQUENCY SUNDAY INQUIRER DAILY INQUIRER DAILY NEWS

$ 0 0 $ 56 $ 34 $ 10

$ 50,000 8x $ 52 $ 32 $ 10

$ 100,000 16x $ 46 $ 28 $ 8

$ 250,000 26x $ 42 $ 26 $ 8

$ 500,000 48x $ 38 $ 24 $ 8

PART RUN INCH RATES1

(COLOR)

CONTRACT  
LEVEL FREQUENCY

SUNDAY INQUIRER DAILY INQUIRER

PA NJ PA NJ1

$ 0 0 $ 46 $ 14 $ 28 $ 8

$ 50,000 8x $ 42 $ 12 $ 26 $ 8

$ 100,000 16x $ 38 $ 12 $ 22 $ 6

$ 250,000 26x $ 34 $ 10 $ 20 $ 6

$ 500,000 48x $ 32 $ 10 $ 20 $ 6

1) Capped at half page. 


