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This graph shows how the makes rank based on average predicted reliability scores, and which models by € Beler than avg
each make have the highest and lowest ratings. The score is the overall reliability calculated as a percentage D Aniaige

better or worse than the average for all cars. The rank order change from our 2011 survey compared with ol e o i
last year's is noted as well. Large changes are highlighted.
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Rank change
~LESS RELIABLE MORE RELIABLE— from
RANK  MAKE ® ¢ O & @ Worst model Best model last year
1 Scion | . - E_ xB xD -
2 Lexus | | m— IS Convertible* CT 200h* 17
3 Acura | e TSX TL (FWD) -
4 Mazda | £ | CX-9 MX-5 Miata 18
5 Honda | E'] Odyssey* CR-Z* 11
6 Toyota | | — | Sienna (AWD)* Highlander (4-cyl.) -
7 Infiniti | — — G Convertible QXx56* 12
8 Subaru —=] Tribeca* Forester (non-turbo) 11
9 Nissan | I xE 1 z Titan* 15
10 Volvo | —s XC90 (6-cyl.)* c70* 12
1 Hyundai | %1 Santa Fe (V6) Elantra Wagon -
12 Kia —s— Sedona Optima* 11
13 Jeep | [x m| Wrangler (4-door) Patriot 17
14 Lincoln [ Z% ] MKX (FWD)* MKZ Hybrid* 1
15 Chrysler C——s— Town & Country 200 Sedan* 112
16| Volkswagen | I iz 1 Routan Golf TDI -
17 Chevrolet [ iz ] Silverado 2500* Volt* -
18 |Mercedes-Benz —E GL-Class C-Class (RWD) 14
19 BMW | C—s— 550i* X3* 14
20 Ford | [ = | Edge (AWD)* Fusion Hybrid 110
21 Dodge I I 3 1 Ram 2500 (turbodiesel) Caliber 13
22 GMC | | —— — Sierra 2500* Sierra 1500 (V6, 2WD) 11
23 Mini | — — Cooper Clubman S Cooper Hatchback 12
24 Buick | —=— LaCrosse (AWD)* Enclave (FWD)
25 Cadillac | C—s— Escalade* CTS (V6, RWD)
26 Audi | 7 = Q5 (V6) Ad (4-cyl.)
27 Porsche —— Cayenne* g911*
28 Joguar. | . XF X NA
2 0 am a8 w0 0 e 2 © ® o * Based on one model year; redesigned or introduced for 2011.
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